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KPU3UNC KONNTBACHOW OTPACIN

CRISIS OF THE SAUSAGE INDUSTRY

B 2016 rofy, CorjacHO flaHHBIM HcclIefoBaHHA «Te-
KapT», POCCHACKHH PEIHOK KOJI6aCHBIX H3[IeTHH COCTaBHII
2,41 MnH T, 9TO Ha 1,4% MeHb11e, 4eM B 2015-M. TarkuM 06-
pa3oM, MPOLUILIA IO/l MPOAO/IKH/ TPEH/ Ha CHHXXeHHe,
HayaBuIKHca eme B 2013 rony: CAGR 2012-2016 rr. co-
craBun 1,12%.

Bonee 99% npoAyKIIHH Ha pIHKE — OTEYECTBEHHOTO IIpo-
H3BOAICTBa. O6BeM HMIIOpTa B CPaBHEHHH C OCAaHKI[HOH-
HBIM IIEPHOJIOM COKpaTH/ICH Ha 45%.

B suBape-¢erpane 2017 ropa, o onepaTuBHOH HHOP-
Maruu PoccTaTa, IpOH3BOACTBO KOIGACHBIX H3[eNMHH B Ha-
e cTpaHe OCTUITIO 329 TEHIC. T, IPEeBBICHB Ha 7,5% ypo-
BeHb COOTBETCTBYIOIIEro NIepHofa 2016 ropa.

IpeobnamaHue oTeyeCTBEHHOH MPOAYKIIHMH Ha PBIHKE
MPHUBEJIO K TOMY, YTO HH HMIIOPT, HH 3KCIOPT He OKa3bl-
BaIOT CYI[€CTBEHHOTrO BIHAHHA Ha €ero CTPYKTypy. B oTnu-
YHe OT IPOYMX CErMEHTOB IIPOJIOBOJBLCTBEHHOIO PHIHKA,
CaHKIMH TaKKe He OKa3aJyd Ha Hero BUJIMMOIO BIHAHHA
C TOYKH 3peHHS 0OBEMOB U CTPYKTYPHI, HO CTalTH IPHYH-
HOH IOBBIIIEHHA IIeH Ha obopynoBaHHe, KoTopoe 1Hb0
HMIIOpPTHOE, TH60 MPOU3BOAUTCS C HCIOIB30BAaHHEM HM-
MOPTHBIX 3aIIYacTeH, a TakK)Ke Ha pa3/IMYHbIe MHIIEBhIe [0-
6aBKH, KOMIIOHEHTHI M IpoY. POCT 3aTpaT IpOHU3BOAUTe-
7lefi OTpa3sH/ICS Ha MOTpebHTeNbCKHX IeHax: B 2014 rony
CTOHMMOCTB KOJ6acHBIX H3[Ie/IHH BO3pOC/Ia B CpeflHEM Ha
10%. OcobeHHO BBICTPO POC/IH LIeHBI Ha COCHUCKH, Capheb-
KH U BapeHyIo Konbacy — Ha 12,5%. B 2015 rofy meHs! Hof-
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B 2017 200y
no npozHo3am
00/KHO HaYamecs

nocmenexHoe
soccmarosneHue
PbIHKA KONBACHbIX
u3zdenuli 3a cuem
YyKpenneHus py6ns,
3amedneHus pocma
yeH, pocma doxodos
HaceneHus, pasgumus
cobcmeseHHoU
coipbesoll 6a3bl.

In 2016, according to the Techart research, the Russian
sausage market amounted to 2.41 million tonnes, which is
1.4% less than in 2015. Thus, the downtrend, which began
as early as in 2013, continued throughout the past year: CA-
GR from 2012 to 2016 was 1.12%.

More than 99% of the products in the market are of do-
mestic origin. The volume of imports has reduced by 45%
in comparison with the pre-sanction period.

From January to February 2017, according to the operation-
al information of Rosstat, the production of sausage goods
in our country amounted to 329 thousand tonnes, having
exceeded the level of the relevant period of 2016 by 7.5%.

The predominance of domestic products in the market
has led to the fact that neither imports nor exports have
a significant impact on its structure. Unlike other segments
of the food market, the sanctions have not had a visible
effect thereon in terms of volume and structure, but have
become the reason for the increase in prices for equip-
ment, which is either imported, or produced using import-
ed spare parts, as well as various food additives, compo-
nents, etc. The increase in manufacturers’ expenses has
affected consumer prices: in 2014, the cost of sausage prod-
ucts increased by an average of 10%. The prices for frank-
furters, knackwursts and cooked sausages grew particularly
quickly, by 12.5%. In 2015, prices rose by an average of an-
other 20%. The growth in prices slowed down in 2016, the
average rise in price can be estimated as 4%.
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HAHCH B CpeflHeM ellle Ha 20%. B 2016 ToAy pocT IleH 3a-
MeMJIHJICA — Cpe[JHEee YIOPOKaHHe MOXXHO OLIEHHTE B 4%.

TocKONBKY KonbacHEIe H3[ieTTHA He OTHOCATCA K TOBa-
paM IlepBoit Heo6XOMHMOCTH, ocobeHHOe BIUAHHE Ha HX
noTpebreHHe OKa3bIBaeT ypOBEHb JKU3HU HaceleHHs, Ko-
TOPBIN CHIKaeTcd ¢ 2014 rofja: majieHHe peaabHBIX JleHEeX-
HBIX JIOXOJIOB 3a YKa3aHHBIH IlepHof IpeBhICHIO 13%, 3apa-
6oTHO# mIaTHl — 8%; 060POT PO3HHYHOH TOPTOBIH yHal
Ha 15%. Ilo MaHHBEIM OIIPOCOB ob1ecTBeHHOro MHEeHHH,
B 2016 ropy 76% poccHSH CTpeMATCS K SKOHOMHH. OTMe-
YaeTcs pallHOHATBHOCTH IOTpebuTenel B BbIbOpe Marasu-
HOB, 52% IepellTH Ha 6oJlee felleBble IPOAYKTEL

B 2017 ropy HaMeTH/IHCH IIepBhIe IIOJIOKHUTEIbHEIE TEH-
JeHIHH: HEMHOTO ITOBBICH/IMCh BCE ITIOKa3aTe/IH, XapaKTe-
pH3yIOIHe YPOBeHb KU3HHU HaceleHHU .

IToMHMO cTpeM/IEHHA K S)KOHOMHH, B CTpaHe IIPOC/IEKH-
BaeTCs TaK)Ke HHas TeHOEHIIHs — yBlIedyeHHe 3[[OPOBEIM 00-
Pa30M )XH3HH, 4TO Ha IIPOJIyKTOBOM PBIHKE BEIpa)KaeTCs H3-
MeHeHHeM IOTpebUTeIbCKOH KOP3HHBI OTAENbHBIX IPYIIIT
HacenleHHA (5-10% JOMOXO3SHCTB) B CTOPOHY YBEeTHYEHHS
JIOJIH NTPOAYKTOB, CYUTAIOIIUXCA JUETHYECKUMH H/ HITH MaK-
CHMaJIbHO IOJIe3HBIMH I 3[I0pPOBbA: MOJIOYHOH (M B 0CO-
6eHHOCTH KHCIOMOJIOYHOMH) TPOAYKUHH, GPPYKTOB, OBOILEH,
PBIOBI, MsACa ITHIIBI, HEXKHPHBIX COPTOB MfACa.

OmnpeneneHHOe HeTaTUBHOE BO3/IeACTBHE Ha PBIHOK BO
BTOpO# monoBuHe 2015 roma okasana uHpopManus Bee-
MHpPHOH OpraHH3alluH 3[paBOOXpaHEHHUA O NOTeHIIHa-
JIbHOM KaHIlepOTeHHOH OIaCHOCTH MACHBIX NPOOYKTOB,

B AHBape—deBpane 2017 roaa,

no onepaTUBHOW MHPOPMaL UK
PocctaTta, npon3BoACcTBO KONbaCHbIX
N34e/1N B Halen CTpaHe 40CTUTO
329 ThIC. T, NPEBbICKB Ha 7,5% ypoBeEHb
COOTBETCTBYIOLLEro Nepnoga

2016 roaa.

[IpOIIeNUINX TPOMBILUIEHHYO 06paboTKy. MHOTHe noTpe-
6uTeny B yUIOBHAX OrpaHHYeHHOTO OIofiKeTa Ha mpHobpe-
TeHHe NPOAYKTOB MUTaHHUA BOCIPHHAIH ee KaK JHIIHHA
IIOBOJ] OTKAa3aThCs OT MpHOOpeTeHHUs, B IepBYIO OYepenb,
KOITYeHBIX MACHBIX IPOAYKTOB.

Ha cTpyKTypy peIHKa KOJ6aCcHBIX H3[le/IMH BIHAHHE OKa-
3bIBaeT, B IIePBYIO oYepefib, GaKTOp AOCTYIMHOCTH IPOAYK-
LHH UIMPOKHUM CI0SM HaceneHHs. Tak HaHubOIBIIYIO OO
Ha phIHKe 3aHHMaIOT KoJIbacHble H3[le/IHA BapeHsIe (B TOM
yuciae $apmiupoBaHHbIe) — B cpefHeM 63%. HauMeHB-
LIYIO — KPOBSAHEIE Konbacsl (~0,1%). B nepuop ¢ 2013-ro mo
2016 rop oyeBHIHA TeHEHIUA YBeTHIEeHHS HOMH bonee fie-
IIeBBIX BapeHbIX Kobac B IOTpebIeHHH TPH COKpallleHHH
CIIpoca Ha loporue KomyeHsle Koabacsl. CTpyKTypa phIHKa
KonbacHBIX U3genuii B 2016 rofy mpefcTaBaeHa Ha puc. 2.

Ha poccHiickoM phIHKe KOI6aCHBIX H3MIe/THH IpeNCTaB-
JIeHO OBOJIBHO 6OJBINIOe YHCIIO MPOU3BOAHUTENEH, Ofi-
HaKO KOMIIaHHH, GOPMHPYIOIHX ero OCHOBY, HEMHOTO,
H 5TO KpPYIIHbIEe XOIJUHTOBbIE CTPYKTYPhI C BepTUKATbHOH
uHTerpanuei. Tak, 6o1ee 40% pHIHKa B pacCMaTpHBaeMBbIi
nepHof IpHHaAJIeXalo CIeAyIoIUM KOMIaHUAM:

1. OAO «OcTaHKHHCKH# MscoIe pepabaTHIBAIOIIHI KOM-
6uHaT» (MOCKBa);

PucyHok 1. luHamMuKa pbiHKa KonbacHbix usaenuii B 2012-2016 rr,
MJH T («TekapT», Ha ocHOBaHUM AaHHbIX Pocctata, ®TC PD)

Figure 1. Dynamics of the sausage market in 2012-2016, million tonnes
(Techart, based on the data of Rosstat and the Federal Tax Service

of the Russian Federation)
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PucyHok 2. CTpykTypa pbiHKa konbacHbix usgenauin B 2016 rogy
(«TekapT», Ha ocHoBaHuUM AaHHbIX Poccrata, ®TC P®D)

Figure 2. Structure of the sausage market in 2016 (Techart, based on the
data of Rosstat and the Federal Tax Service of the Russian Federation)
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Since sausage goods are not referred to the category of ba-
sic necessities, the living standard of the population, which
has been declining since 2014, has a special impact on the
consumption of such goods: the fall in real cash incomes for
this period exceeded 13%, wages - 8%; the retail trade turn-
over fell by 15%. According to public opinion polls, in 2016,
76% of Russians aim for savings. The rationality of consum-
ers in the choice of shops is registered, while 52% of them
switched over to cheaper goods.

In 2017, the first positive trends have been observed: all
indicators characterizing the standard of living of the pop-
ulation have increased slightly.

In addition to the pursuit of economy, another trend is
also observed in the country that is passion for healthy
lifestyle, which influences the food market by changes
in the consumer basket of certain population groups (5 to
10% of households) towards increasing the proportion
of products considered to be dietary and/or most benefi-
cial to health: dairy products (especially fermented milk),
fruit, vegetables, fish, poultry, low-fat meat.
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2. 3A0 «MHKOSHOBCKHH MACOKOMOHHAT» (MOCKBa);

3. OAO «YepKH30BCKHIl MAcOoNepepabaTHIBAIOIUA 3a-
BOZI» (MOCKBa);

4. OAO «IlapunbrHO» (MOCKBa);

5. OAO «Be/lHKOIYKCKHH MACOKOMOUHAT» ([IcKOBCKas
o0bacTh);

6. 3A0 «CTapoBOpCcKHE Konbacel» (BnapuMupcKas 06-
JIaCTh);

7. 000 «PocToBcKuii KonbacHslit 3aBof — TaBp» (PocTos-
cKasl 0671acTh);

8. 000 «[lybku» (CaparoBckas ob61acrs);

9. OAO «COYHHCKHUHN MACOKOMbOHHAT» (Kpacnonapcxmﬁ
Kpa#);

10. AO «MsacokombuHaT KiuHcKHii» (KpacHomapcKui
Kpai).

Iloc/ecaHKIHOHHEIE TOMbI OBUIH IOBOIBLHO TAXKEIBIMHA
C TOYKH 3peHHS KOHKYPEeHIIHH: C OHOH CTOPOHBEI, Nafialo-
LM CIIPOC TP CHIDKAIOLIUXCA OX0MlaX HaceJleHHs BEIHYX-
DlaJTi KOHKYpHpPOBaTh Ha LIEHOBOM YPOBHe; C [pyro — Npu
ocnabnenun pybis u fedunuTe CBIphI cebecTOMMOCTS Ipo-
H3BOJICTBA MOBBILIATACk. IMEHHO II0O3TOMY KpyIIHbIe KOMIIa-
HHH YKpEITHIH CBOH IIO3HUIHH, a MeJIKHe TH00 3aHATH y3KHe
HULIY, TH6O0 YLK C PHIHKA, 160 PacCMaTPUBAIOT BO3MOXK-
HOCTH 06beIHHEH S C [PYTUMH YIaCTHUKAMH PBIHKA.

Pe3f0MHpYH BBHINIECKA3aHHOE, HA PHIHKE KONOACHEBIX H3-
JeJIMH CerofHA MOXKHO BBIIENTUTH CIeAyIolHe TeH/IeHIIUH:

* ycuIeHHe NO3UIHH POCCHHACKUX IPOU3BOIUTENIEeH IpHU
COKpaIlleHHH NOTH HMIOPTHON IPOAYKIIUH;

* NMOBHILIEHHUE [[eH Ha KoNGacHEbIe U3/l IPU CHIXKe-
HHH IOKYIaTelIbHOH CIIOCOOHOCTH HaceNeHHs, YTO IIpUBe-
JI0 K COKpAIleHHUIO oTpebieHus;

* H3MeHeHHe NOTPebUTENBCKOro NOBeNeH s : HHTepeC
K 3[I0pOBOMY IIHTaHHIO, IlepepacnpeneneHue norpebie-
HHSA [JOMOXO3AHCTBaMH IIPOAyKTOB IIUTAaHHA: COKpalle-
Hue notpebneHus KonbacHBIX U3MeNHil B IOIb3y MACHOH
MPOAYKILIHH;

* nepUIUT MACOCHIPHS;

* OTCYTCTBHE OTEYeCTBEHHOTO IepepabaThIBaloOIIero
060pyIOBaHHUS U CYIeCTBEHHEIA POCT IleH Ha HMIIOPTHOE;

* ycuIeHHe KOHKYPeHIIUH, YKpeIUIeHHe O3UIIUH Kpyn-
HBIX YYaCTHHUKOB phIHKA.

B 2017 rony mo mporHosam AO/IKHO Ha4aThbCH IOCTEIEeH-
HOe BOCCTAaHOBJIEHHE PhIHKA KOJIOacHEBIX H3MIeNHil 3a cUeT
yKpelUTeHHs pybiis, 3aMeIIeH s POCTa IIeH, poCTa OXOMI0B
HaceJIeHH$, Pa3BUTHSA COOCTBEHHOI ChIpheBOM 6a3bl U fIpy-
THX IO3UTHBHBIX H3MEHEHHH B 5SKOHOMHYECKOH H COITHAIB-
Ho# cdepe. TeMIBI pocTa pEIHKA, OOHAKO, He 6YAyT BEICO-
Kumu: 0,8-1,2% B rofi B CpeHECPOYHOH NepcneKTHBe. EAA
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Within the period

from 2013

to 2016, there
was an evident
tendency towards
the increase in the
share of cheaper
boiled sausages

in consumption
with the reduction
in the demand
forexpensive
smoked sausages.

The information of the World Health Organization on the
potential carcinogenic risk of meat products that have un-
dergone industrial treatment had a certain negative impact
in the market in the second half of 2015. In the context
of a limited budget for the purchase of food, many consum-
ers perceived it as an extra reason to refuse to purchase,
in the first instance, smoked meat products.

The factor of accessibility of production for wider popu-
lation, first and foremost, influences the structure of the
sausage market. Thus, boiled sausage products (including
stuffed ones) occupy the largest market share, on the aver-
age 63%. The smallest market share belongs to blood sau-
sages (~0.1%). Within the period from 2013 to 2016, there
was an evident tendency towards the increase in the share
of cheaper boiled sausages in consumption with the reduc-
tion in the demand for expensive smoked sausages. The
structure of the sausage market in 2016 is shown in Fig. 2.

Quite a large number of manufacturers are represented
in the Russian sausage market, however, the companies form-
ing its basis are few, and these are large holding structures
with vertical integration. Thus, the following companies occu-
pied 40% of the market within the period under consideration:

1. OJSC Ostankinsky Meat Processing Plant (Moscow);

2. CJSC Mikoyanovsky Meat Processing Plant (Moscow);

3. OJSC Cherkizovsky Meat Processing Plant (Moscow);

4. OJSC Tsaritsyno (Moscow);

5. OJSC Velikoluksky Meat Processing Plant (Pskov Region);

6. CJSC Starodvorskie Kolbasy (Vladimir Region);

7. LLC Rostov Meat Processing Plant — Tavr (Rostov Region);

8. LLC Dubki (Saratov Region);

9. OJSC Sochi Meat Processing Plant (Krasnodar Krai);

10. JSC Klinsky Meat Processing Plant (Krasnodar Krai).

The years after the imposition of sanctions were quite dif-
ficult in terms of competition: on the one hand, the fall-
ing demand with declining incomes of the population
forced to compete at the price level; on the other hand, with
a weakening ruble and a shortage of raw materials, the cost
of production increased. This is why large companies have
strengthened their positions, while small ones either have
occupied narrow niches, or have left the market, or are con-
sidering the possibility of merging with other market players.

Summarizing the aforesaid, the following trends can be
highlighted in the sausage market today:

* strengthening of the position of Russian manufacturers
with a reduction in the share of imported products;

* increase in the prices of sausage products with an ero-
sion of the purchasing power of the population, which has
led to a curtailing of consumption;

* changes in consumer behavior: interest in healthy eat-
ing, redistribution of food consumption by households
(a reduction in the consumption of sausage products in fa-
vor of meat products);

* deficit of meat feedstock;

* lack of domestic processing equipment and a significant
increase in prices for imported equipment;

* escalation of competition, strengthening of the posi-
tions of major market players.

According to forecasts, in 2017, the gradual recovery
of the sausage market should begin due to the strength-
ening of the ruble, price deceleration, growth of incomes
of the population, the development of domestic raw mate-
rial base and other positive changes in the economic and
social sphere. The market growth rate, however, will not be
high: 0.8 to 1.2% per year in the medium term. g5g
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